
CASE STUDY

THE CHALLENGE

Accor and their agency, iProspect, were 
navigating the fluctuating Covid-19 
environment in Europe in Spring 2021, for 
the brand ALL. They wanted to be 
sensitive to the travel restrictions in place, 
yet be ready to capitalize on the 
pent-up demand once the restrictions 
were lifted. 

In order to capitalize on this demand 
through their digital marketing efforts, 
they needed access to rich travel data 
to find and reach people who were 
actually in-market for travel — not just 
the dreamers. What’s more, they wanted 
to control the audiences at an individual 
market level to provide the flexibility to 
turn them on or off depending on the 
ever-changing environment and 
restrictions.

ACCOR LIVE LIMITLESS REACHED ACTIVE TRAVELERS IN THEIR 
DESIRED MARKETS FOR THEIR DIGITAL CAMPAIGN WITH ADARA

            Partnering with Adara 
            and their self-service 
platform made it easy for us to 
find audiences, push them to 
our DSP, and target them for 
our summer campaign in a 
particularly challenging time 
for the industry. We reached 
highly curated travelers and 
managed to adapt our 
audience considering market 
restriction evolution.”

Brice Delécluse 
Directeur Digital / E-commerce

Accor Live Limitless
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Accor and iProspect wanted more control 
over their digital marketing efforts and 
leveraged Adara’s self-service Cortex 
Catalog platform which allowed them to: 

● Analyse the Catalog of in-market 
segments to access the traveller 
appetite per market

● Have the flexibility to combine and 
create their own custom audience 
segments

● Access and target daily refreshed 
in-market travelers to France, Spain, 
Italy, Greece, Portugal and Israel

● The ability to up weight/down weight 
and pause individual markets as new 
information came to light

● Have the scale across several 
European markets in order to deliver 
the planned campaign budget

THE STRATEGY

THE SOLUTION

partners provide. With self-service 
access to Cortex Catalog, Accor and 
iProspect were able to identify which 
markets were showing the strongest 
intent for travel. They created their own 
custom audience in the platform and 
pushed one large segment to their DSP 
for ease of application to their 
campaign setup. This allowed them the 
ability to create market-specific 
line-items on the back  end to control 
the targeting and budgets to execute 
their digital strategy. They were able to 
activate an audience of exclusive 
in-market travellers. And, with the 
audience delivered to the DSP, traders 
were able to make optimisation 
decisions and implement immediately 
without further steps.

Impressions delivered in 2 weeks across 6 
European countries

10,000,000
THE RESULTS

The decision was made to partner with 
Adara so that ALL could leverage the 
highly actionable, real-time intent 
travel data that their consortium of 
hotel, airline, OTA, and more, data 
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